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»O) WEDNESDAY AGENDA
10:00am-12:00pm

Workshop: Demystifying Predictive Analytics “', Ve

10:00-11:00am -
Workshop: A Carrier Perspective for Building ’ -

Underwriting Guidelines

11:00am-12:00pm

Workshop: Territorial Expansion of your Program

12:00pm Networking Lunch
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CPL DESIGNATION

Requirements to receive the Designation of Certified
Programs Leader (CPL):

e Successful completion of all 12 Target
University courses

e Five years total experience in Insurance

 Two years experience in a Program Leadership
Role (Manager, Supervisor, Officer)

 Absence of any ethical violations
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CPL RECIPIENTS

e Daniel Schoenfeld Clarion Associates, Inc.
Tina Brizuela Liberty International Underwriters
Frank D. Noyes Markel Programs
Brian R. Kenny Zurich
David L. Beighley Zurich [JE iy s

In recognition of the successful completion of all required
Target University Courses and a history of program leadership
in this industry segment, the Association confers upon

Pour Pame
the designation of

Certified Programs Leader (CPL)

this eighth day of May, 2013
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»O) MARKETING CAMPAIGN AWARDS

The Insurance Marketing & Communication
Association (IMCA) and TMPAA are proud to co-

sponsor the third annual Program Marketing
Campaign Awards.

TAR
MARKETS KD

Program Mar Lftug Campaign Award
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MARKETING AWARD WINNER

Venture Programs Suitelife Product Launch

TheL d gI sura

82-6247 ext 244

wwwventureprog

nce for Premier Hotels

jdolce@ventureprograms.con

rams.com

Insured Ad

Objectives

Direct Mail

Image, Increase Submissions

A/V Sponsor !g!

wiII Rest Insured
Suitelife for Res

Broker Email

Build Suitelife Awareness, Establish Premier
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DigniCARE
Jri.l'.f ??LL"TJI"JPE OFEL"

Professional Liability

Compassion

Doing “The Right Thing” Makes a
Difference in Senior Care Facilities
b

Excess Umbrella

Package/Property

DigniCARE

RISK SOLUTIOMNS

: - Insuring Senior Care...The Right Way |}
K&B Underwriters: Senior Living Insurance Experts @ www- d ig n i ca rei ns .CD m

The sensor living industry consists of facilities, communities and caregivers whose mission
is to provide many different types of services and care for thase in need. The goal s to

New Website Banner Ads DigniCARE

Insuring Senior Care...
The Right Way

Objectives Grow DigniCARE’s Brand Awareness,
Website Traffic, Top 2 Carrier GWP $'s  [#= *

" KsB UNDERWRITERS
www.dignicareins.com
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MARKETING AWARD WINNER

M|n|Co Insurance Agency:

Sports
& Activity

MiniCo

Commercial
Self-Storage

MiniCo

Email Blast

Objectives

Sub-Brand Icons

Family of Products

Self-Storage Dperahons |
MiniCo Offers Specialty Coverage

Collectibles

MiniCo

MiniCo

Email Blast

Email Blast Goals: Open Rate 8%, Click Thru Rate

3%, Quote Requests 1380
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HONORABLE MENTION

GMI Willis »ro6anm-

INSURANCE

Driven by Auto Expertise

“Multi-Media” Environmental
Brand Campaign Program “Z-Card”
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$0) SPECIAL THANKS
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Packages from Home made possible /'/'.
with the assistance of Renovating |
Hope and New Day USA Foundation 4]
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WELCOME

W Seraina Maag

Chief Executive, North

America Property & Casualty

XL Group

Sponsored by:

XL Group
Insurance




